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Penelitian ini beryjuan menguji pengaruh atribut produk, variety seeking, 
dan ketersediaan produk terhadap Brand Swithching produk Handphone samsung 
ke Xiaomi (Studi Kasus pada Mahasiswa Fakultas Ekonomi dan Bisnis 
Universitas Muria Kudus Angkatan 2014) baik secara parsial maupun secara 
bersama-sama. Penyusunan skripsi ini menggunakan data kuantitatif. Populasi 
sebanyak 1466 sampel sebanyak 94 responden. Pengumpulan data menggunakan 
kuesioner. Uji instrument meliputi validitas dan reliabilitas. Analisis data 
menggunakan uji regresi berganda, uji  hipotesis (uji t, uji F) dan koefisien 
determinasi. Hasil penelitian menunjukan bahwa atribut produk, variety seeking, 
dan ketersediaan produk berpengaruh signifikan terhadap brand Swithching 
produk Handphone samsung ke Xiaomi baik secara parsial maupun berganda. Hal 
ini menunjukkan bahwa adanya atribut produk, variety seeking, dan ketersediaan 
produk yang baik maka akan memberikan dampak adanya Brand Swithching  dari 
produk Handphone samsung ke Xiaomi. 
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This research aims to test the influence  influence of product attributes, seeking 
variety, and availability of the product against Brand Swithching products Mobile 
samsung to Xiaomi (case study on Students of the Faculty of Economics and 
business of the University Muria Kudus of the host 2014) good partially or 
altogether. The preparation of this thesis using quantitative data. Population of 
1466 sample as much of the 94 respondents. Data collection using the 
questionnaire. Test instrument include validity and reliability. Data analysis using 
multiple regression tests, test the hypothesis (t-test, F-test) and the coefficient of 
determination. The research results showed that product attributes, variety 
seeking, and product availability effect significantly to samsung mobile phone 
product brand Swithching to Xiaomi either partially or double. This indicates that 
the presence of product attributes, variety seeking, and the availability of a good 
product then it will give you the impact of the existence of a Brand product of 
samsung Mobile Swithching to Xiaomi. 
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